We’re immaculate. An award winning,
multi-disciplined digital & traditional design
and marketing agency. we go beyond conception to

deliver experiences that work on people, not just on paper.
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We fundamentally believe that communication is at the heart of
every relationship.

So whenever we help you communicate we make certain that the
experience felt by all is human, professional and inspiring — just like us!

marketing print

vnv end to end seamless solutions

branding digital



Here's just some of our work...
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Clarivu

We were asked to launch an
existing vision correction
treatment into the market,
known as refractive lens
exchange (RLE) and to create
a proprietary brand for the
procedure.

To help us achieve this we
needed to educate the target
audience in the benefits of RLE
under the name Clarivu to
create engagement and
investigation.

This is what we delivered:
Product positioning & strategy
Direct &digital marketing

Sales & marketing collateral

Brand identity and guides
Brand communications

B Exhibition &display

Social media campaign
Welbsite and micro-sites

1 AN °
Search engine management &= \www.clarivu.com
Advocate movies Nl

Strategy... beyond conception |






Ark Continuity
Continuously delivering high
integrity data centres that are
secure, available and
sustainable; was the
positioning we formulated for
this innovative and thought
leading developer.

> play movie

This is what we delivered:

Corporate & product positioning

Marketing communications
collateral

Marketing centres

N @SECURITY

Corporate brand identity
Brand architecture
Brand guidelines

I Signage & livery
Exhibition & display

I Website creation and SEO &
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& www.arkcontinuity.com

Communication... beyond conception ]


http://immaculate.co.uk/work/marketing/ark-continuity




Optegra
World-class hospitals.
Expert eye care.

Optegra is a private specialist
provider of ophthalmic
services in the UK and selected
international markets. Our job
was to position Optegra within
the market for all of their eye
care procedures and create
the kind of perception that
wins both hearts and minds
that stimulate actions and
drive revenues.

This is what we delivered:

Direct marketing
Sales & marketing collateral

Brand strategy & development

Press, radio and outdoor
advertising

Signage and wayfinding
Exhibition &display

Search engine management

Smart phone platforms
AN
Websites &8} www.optegra.com

Results... beyond conception N
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NHS Professionals

Put simply, our job was to
provide strategies and
communication tools to
create the competitive
advantage sought by this
healthcare recruiterina
saturated market place.

We challenged our clients
assumptions to deliver
solutions that clearly set them
apart from the crowd, signaled
their strengths and brought
clarification to their offer.

> play movie

This is what we delivered:
Direct & email marketing

Brand strategy and positioning
Corporate communications

B Sales &marketing collateral

Interactive presentation tools
Corporate and brand movies

Website design and
implementation
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&2 www.nhs/professionals.com
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http://immaculate.co.uk/work/marketing/nhs-professionals
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sanofi aventis

Because health matters.




Sanofi-Aventis - Stilnoct
Heavy competition from
generic products was
expected with alooming
patent expiry in the UK, so a
new breath of life was needed
to revive the products
positioning with UK GPs in
order to prevent sales figures
from nodding off!

Some of the outcomes were:

- 600% return on Investment
(RO

« 24% response to 42,000 UK
GP mailing list

- 4 marketing awards including
Royal Mail DMA & PM award
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This is what we delivered:

Product positioning e o e s
Direct marketing

Marketing collateral

Detail Aid and sales materials

BT & SATLR Ve e

Brand strategy & development
Advertising

- @@=  \www.sanofi-aventis.com
l Event&dlsp\a\/ 3174

Marketing... beyond conception ||
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Richmond Pharmacology
When it comes to clinical
research we found out that
mMost of us seem to have our
own defined point of view and
don't mind communicating it.

When it came to this client
our role was to ensure

through intuitive marketing : . s A s ORI
communication strategies, L. : X e et
that the way people spoke C e g

about them was as we

had defined.

This is what we delivered:

Patient & volunteer recruitment
campaigns

Direct & email marketing
Merchandising & promotion
including

Brand Strateg\/ i 'L PBringing home pollen safely and efficiently ensures you don't pay
Cor’porate COmmuﬂ\‘Ca‘[‘\OﬂS = . 1) over the odds for your pot of honey!

B Exhibition &display
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Corporate & campaign websites § FeEg _ o
Animated sales tools ; e

Marketing... beyond conception |






Denon

Working across multiple
sectors and multiple countries,
covering the whole EMEA
region, we took the whole of
the Denon & Marantz product
range and made it easy to
choose these brands for
professional audio visual.

Pan-european campaigns and
materials were designed and
developed for particular target
audiences, with particular
needs, but always with the
products and service as drivers
for success.

This is what we delivered:

Medical copywriting
and referencing

Detail Aid and sales materials
Direct Mail campaign

Key message development
and positioning
Advertising campaign

B Exhibition stand and collateral

I Web based data capture system
Interactive presentation

Discover just how
good you really are ...

F 1
Use the right equipment and you could amaze yourself
It's time for the best step forward.
The DN-S3000 Tabletop CD/MP3 player gives you realistic
vinyl sound and feel with full MP3 functionality support, »

motor driven active platter and 2-way scratch.

The DN-X1500 Professional DJ Mixer features matrix
channel mixing, a Penny+Giles pro cross fader, built-in
sampler & effects, high quality SHARC DSP and USB port.

Desire digital - deserve DENON.

DN-S3000 DN-X1500

Table Top CD/MP3 Player Pro onal DJ Mixer

D&M Professional Europe. Chiltern Hill, Chalfont St Peter, Gerrards Cross, Bucks, SL9 9UG, UK
Tel: +44 (0)1753 278041 Fax: +44 (0)1753 880109 www.d-mpro.eu.com

www.denon.co.uk

Marketing... beyond conception
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Meda - Axorid

The briefwas to create a S|mpl|fy your NSA'D

campaign that conveyed the
product's key messagesin afar I b I

more succinct and engaging prescrl Ing
way, taking existing branding with built-in PPI protection
and building on some of the

positives of the existing
materials.

We gave the product a
refreshed look and feel, by
adding vibrancy, colour and life
to the campaign, as well as
engaging the target audience.

This is what we delivered: power & protection built-in
N = o
Medical copywriting ( ] X O r | ( :l
and referencing

Detail Aid and sales materials ketoprofen +
Direct Mail campaign

For osteoarthritis, rheumatoid arthritis,
and ankylosing spondlitis.

Key message development
and positioning

Advertising campaign n:an

B Exhibition stand and collateral UK/AXD/11/0028 Dete of Preparation June 2011 , precautions and contraindications, [F64]

Web based data capture system .. )
Interactive presentation &8  www.axorid.com

Marketing... beyond conception |



In summary, we go beyond conception to deliver effective creative
solutions built upon foundations of solid business rationale. We apply
sound methods, innovative techniques and meticulous consideration
to everything we do.

We explore every angle, every approach and every environment to
Maximise your customers’ sensory experiences and drive them to action.

How can we help?
The Old Post House

Heath Road

WEY elglele]s

Surrey KT138TS

P7 1\S .
& immaculate.co.uk
@ info@immaculateco.uk

& 01932268899


http://immaculate.co.uk



